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Beverage Market in Japan We Love Nature

RTD Mar Trends

YOY(%)
(vbilliony  Start of the Unsweetened RTD Tea Market |:| |:| Tea has become Popular
, 0 - ITOEN

4000 8 8
H|:| Coffee has become >
opular 1938 | | 180.8| |203.5 | | Others/Functional
. 2184 182.6 | | 1870 5
1980 1085 222.0 : 2460 | | 2287 [ 2380
Pioneering of  Pioneering of 2442 244.0
Canned Canned 276.3
Oolong Tea Gr:ennn?l'ea 260.1 258.2 267.0 2840 2755 2890
1575 ' ' 0 )
3000 |]|:| Carbonated has . 3030 | 2950 i
447 4 - 157 167.0 168.0 Market
—— [147.2| [1400 Vegetable
1 | 159.2 -5 -
145.6 May Jun Jul Aug Sep Oct
Source: ITO EN, (Chart) May to Oct 2018
9420 9330
2000 | o293 | [sazo | 912
9223 | | 955 Topics of the Beverage Industry
May-July
OIn the observation history, Kanto koshin has recorded
wsas | |7050| |7200] [7280 | 7550 [ 400 earliest end of the rainy season.
648.9 QOUnseasonable weather continued in late June.
1000 ODemand increase caused by the intense heat record
eaal | o ©120) | @390] 19439 (Tea total) in July.
aoen| | 45| |4RBE) GO [4770 4990|4980 Other Tea OSerious damage caused by the heavy rain in West
5793 Japan.
4470 [401.0| | 4150 |435.0| | 4400 | 4450 Green Tea August-October
21741 . .
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ) O Extremely hot days continued in August.
1980 | 1985 | 1990 | 1995 | 2000 | 2005 | 2014 | 2015 | 2016 | 2017 ZEO;s O Damage increased due to the weather of autumnal
Total ' rain front, typhoon 21 and 24 in September.
. - - 2,707.5| 3,100.1]| 3,540.3| 3,612.7| 3,660.0| 3,678.0| 3,770.0| 3,770.0] 3,810.0 . .
(billion) O Weather was relatively blessed in October.
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Results by Category (Non-Consolidated)
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We Love Nature

(¥ million)
First Half Total (May to October)
FYE Apr. 30, FYE Apr. 30, FYE Apr. 30,
2017 Sales YOY % 2018 Sales YOY % 2019 Sales YOY %
Composition Change Composition Change Composition Change

Net Sales 204,880 | 100.0% 1.9% 208,338 |  100.0% 1.7% 217,725 |  100.0% 4.5%

Tea Leaves 15,246 7.4% 2.6% 16,436 7.9% 7.8% 16,902 7.8% 2.8%

Drinks 188,022 91.8% 1.9% 190,108 91.2% 1.1% 199,013 91.4% 4.7%

Others 1,611 0.8% -4.8% 1,793 0.9% 11.3% 1,810 0.8% 1.0%

Japanese Tea/Healthy Tea 105,754 51.6% 2.9% 106,153 50.9% 0.4% 113,965 52.3% 7.4%

Chinese Tea 9,670 4.7% -3.0% 10,076 4.8% 4.2% 9,172 4.2% -9.0%

@ Vegetable 23,556 11.5% 0.3% 25,267 12.1% 7.3% 25,013 11.5% -1.0%
c

"Q: Fruit 5,646 2.8% -10.1% 6,313 3.0% 11.8% 5,683 2.6% -10.0%
(Y-

O | Coffee 21,637 10.6% 3.1% 21,185 10.2% -2.1% 21,366 9.8% 0.9%
c

_§ Black Tea 2,678 1.3% -31.1% 2,072 1.0% -22.6% 3,155 1.5% 52.3%
X

S | Functional 4,605 2.3% 9.4% 4,432 2.1% -3.8% 5,053 2.3% 14.0%
m

Mineral Water 6,800 3.3% 36.2% 5,969 2.9% -12.2% 6,510 3.0% 9.1%

Carbonated 6,368 3.1% 0.2% 7,429 3.6% 16.7% 7,609 3.5% 2.4%

Others 1,305 0.6% -16.6% 1,207 0.6% -71.5% 1,482 0.7% 22.7%

Copyright (C) All Rights Reserved. ITO EN, LTD.
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Results of Operations (First Half Total)  wetow vature

B Summary of Operations (Consolidated and Non-Consolidated) (¥ million) M Performances of Subsidiaries (¥ million, $ thousand)
FYE Apr. 30, FYE Apr. 30, Upper: Net Sales FYE Apr. 30, | FYE Apr. 30,
2018 Sales 2019 Sales YOY % Bottom: Operating Income 2018 2019 YOY %
Composition Composition Change Change
Net Sales 265,883| 1000%| 275,468| 1000% 36%| | Domestic Subsidiaries 24,177 96,267 > %
3,177 3,451 8.6%
Gross Profit 126,238 475%| 129,511| 47.0% 2.6% Tully's Coffee 15,928 16,981 6.6%
Japan Co., Ltd. 1,655 1,875 13.3%
Sales C issi 44,865 16.9% 47,633 17.3% 6.2% — . :
ales Lommission ’ ’ ’ Chichiyasu 7,677 7,479 -2.6%
Advertising 7,533 2.8% 7,255 2.6% -3.7% Company 206 200 -2.8%
D : Overseas Subsidiaries 20,130 20500 2.3%
= Depreciation and 5362 2 0% 5,505 20% 4.3% 17,369 17,373 0.0%
2 Amortization US Busi 1.060 819 -22.8%
Selling, General and usiness -
o
O Administrative Expenses 111,742 42.0% 116,299 42.2% 4.1% $156,167 $156,290 0.1%
. $9,533 $7,368 -22.7%
5.5% 4.8% -8.9%
Operating Income 14,49 ’ 13,212 ’ ’ Other Overseas 2,760 3,217 16.5%
Ordinary Income 14,603| 55| 13,819  50%|  -54% Subsidiaries 358 573|  50.9%
- Elimination of -16,762 -19,115 -
?ﬁﬁ;d(;:iry Losses -227 - -502 = - Internal Transactions -724 -817 -
Net Income 9,246 25% 8698 3.2% 5.9% Exchange rate (US$) ¥1115 ¥111.2
(First Half average rate)
M Breakdown of Gross Profit Change (Non-Consolidated)
8| Net Sales 208,338| 1000%| 217,725| 1000%| 45|  (¥billion)
3 : 17/4 18/4 19/4
5 | Gross Profit 98,436| 4720 101,065| 464%|  27%
<
S .
Q | Operating Income 10,624 5.1% 9,185 42%| -135% 100
[
= i e IEPH
Z | Ordinary Income 12,261 59%| 10,891  50%| -11.2% 95 -9:2
Sales I Changes in IFIuctuations in Sales I Changes in IFIuctuations in
hanges roduct aw Material hanges roduct aw Material
Copyright (C) All Rights Reserved. ITO EN, LTD. e ll:\’llix,etc. RCDSZI, etc. crene ll:\’llix,etc. RCDSZI, etc. 3




Forecasts FYE April 2019
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We Love Nature

B Summary of Operations (Consolidated and Non-Consolidated) (¥ million) M Performances of Subsidiaries (¥ million, $ thousand)
FYE Apr. 30, FYE Apr. 30, Upper: Net Sales FYE Apr. 30, | FYE Apr. 30,
2018 Sales 2019 Est. Sales YOY % Bottom: Operating Income 2018 2019Est. YOY %
Composition Composition| Change Change
104,722 108,250 3.4%
100.0% 100.0% 2.6% D tic Subsidiari : .
Net Sales 494,793 o 507,800 b b omestic Subsidiaries 5.620 5,751 > 3%
Gross Profit 233,983 473%| 240,220 47.3% 2.7% Tully's Coffee 32,589 34,480 5.8%
Japan Co., Ltd. 3,250 3,425 5.4%
1SS 0, 0, 0,
Sales Commission 81,615 16.5% 84,876 16.7% 4.0% Chichiyasu 14,308 14,610 15%
Advertising 12,491 2.5% 11,590 23%|  7.2% Company 305 318 4.0%
D Overseas Subsidiaries LllEE il 3.3%
§ Freight 14,188 2.9% 14,965 2.9% 5.5% 2,619 2,797 6.8%
S Depreciation and 10873  2.2% 11384  22%| 4% 35,130 33,231 54%
oz} Amortization 2018 1.782 11.7%
g Selling, General and . . . US Business : ! :
O Administrative Expenses 211,939 42.8% 217,220 42.8% 2.5% $317,650 $307,696 -3.1%
] $18,253 $16,506 -9.6%
4.5% 4.5% 4.3%
Operating Income 22,043 ’ 23,000 ’ ’ Other Overseas 5,231 5,796 10.8%
Ordinary Income 21,441 43%| 22,500 44%| 4% Subsidiaries 600 1,015 68.9%
: Elimination of -33,504 -33,777 -
Bxtraordinary Losses -450 B -810 - B Internal Transactions
and Income -1,592 -2,049 -
Net Income 12’553 2 5% 14,000 2.8% 11.5% Exchange rate (US$) ¥110.6 ¥108.0
(average during a year)
M Breakdown of Gross Profit Change (Non-Consolidated)
E Net Sales 383,212 100.0%( 394,300 100.0% 2.9% (¥ billon)
3 "17/4 '18/4 '19/4Est.
5 | Gross Profit 179,707 46.9%| 184,524 46.8% 2.7%| 190
c +0.3
o .
Q | Operating Income 15,394 4.0% 16,500 4.2% 7.2% 86
o L 0.6 el
o - —
Z | Ordinary Income 17,142 a5%| 18,180 46%|  61% 1.2

Copyright (C) All Rights Reserved. ITO EN, LTD.
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(¥ billior) Green Tea Beverage Market

500

Shin-Ryoku and Roasted Green Tea

contributed to the growth of Oi Ocha
oo 210 o 4550 4400 4490 Brand up to 100 mil.C/S

4020 405.0 401.0

400 | 3820 3750 3750 3830 (million c/s)
) Ryoku
300 r . - 90 -
' "Roasted
) ﬁ
70

60

415.0

200 -

100 -

0

'17 '18Est.

58% of consumer is female and the

Mild flavor half of them are 20's and 30's
and aroma

75 ‘ m Natural tea sweetness
’———~ cvl e /= | 1

’ - 1 - and refreshing aroma
Tasty flavor ¢ Launched \

=) to relax
with reduced ‘& — on May 1 )_> .
bitterness ~ *  Age 20 \ Shin-Ryoku

=
v \ - ’
Copyright (C) All Rights Reserved. ITO EN, LTD.

Crisp-tasting
double catechin




Strengthening of the “Oi1 Ocha”

Rewarm and enjoy the tea with

**/TOEN

We Love Nature

Appeal to the preference of the young generation,

Microwavable PET Bottle

X v I T iEFLT

LITFy | N

Clinical Trial to Evaluate the Dementia
Prevention Effects of Matcha

Joint research between ITO EN, Shimadzu and MCBIL-

Research objective: Evaluate the matcha's dementls prevention effects [Reesearch group).
+ [TOEN,Lid~
—_ + Shimadm, Corp..
subjects (23) . % ~
~ Subjedts = 123 ( Maicha. ) * MCBL e
Sochi kal, medical institate, and - Py - T4 v Amedical instimfe Sochi-kai
suversily bospilale ¥ Yo ’ = (Chief Director: Takashi
= Asada)
+ Hachiro Sugimoto, a visiting
professor (Doghisha
- & University)-
1181 Oeteber 201 * University hospitals
Ervines Fellowagp- > | Endpoine
Evaduations of blood based biomirkes with kinetic analyses, amsloid BT, [NIRS, and various conifive maminationse

Copyright (C) All Rights Reserved. ITO EN, LTD.

The Rich Taste of ""Matcha"
The Uji Matcha brand

Male68% Female32% . FYOMONOHARUJ
Age 60 “Begin.rJLng of new thing*
50 appiness
40
- 30
2wy
\ 0 ! MATCHA E&
N YOMONOHARU Eiliz

The brand logo signify
the ""Spread of Happiness"

Research to create health value

It was confirmed that the execution function of
the usual middle and old aged person improves by
continuation absorption of Matcha.

ITOEN Central Research Institute

EEH
_ 60.0 & %ok xx F¥ ook
*
40.0 ] jztihﬁi
o HREE
sand y N
:l"‘:l:ﬂ'}ﬂ-‘?‘ﬁ-‘_f
0.0 . : : : OB R
0 433 8 128
TSt 41.8 44.3 48.2 473 |
FEE 45.8 50.0 51.8 523 |

**p<0.01 0B &DHE, *p<0.05 TS UAREEOLE
The improvement of the execution function was
confirmed by a careful shift test.




Expand Distribution of "ITO EN Matcha" .o

We Love Nature

Unique Matcha project of ITO EN

Started the contract cultivat_ion of Matcha from Original Cle;?n. Latest facilities for milling
2010 and expand to Kagoshima, Kyoto and Processing Facilities Matcha tea leaves
Shizuoka prefectures. 3 : " g

-

Experience and trust that
e " accu d from the ""Development
T of Tea-growing Area**

ITO EN's unique processing technology of Matcha
Matcha 7 insoluble and hard to Intake the health benefit of Japanese Matcha that
handle whole tea leaf with Matcha certified in world wide

ITOEN

MATCHALS
GREEN TEA

TRADITIONAL

MATCHRAL =
'GREEN TEA

%
matcha
LOVE"

- @
- - You can enjoy

Enjoy Matcha at home easil )
Copyright ((;! AIIyRights Reserved. ITO EN, LTD. y Ma‘tCha anytime and anyWhere gIObaI quallty Standard

-

the authentic Bring

up ITO EN quality as



Tea Leaf Products b aLhoi]

Green Tea Leaf Product Market

(¥billion) 348.2

Easy-to-Use Green Tea Leaf Product Market

350 - %bl"l,on)
2 288.6
300 - ’ 30 | 284 29.3
;!!!I!IEIU!FE 8.2 2416 2368 2343 2314 250 22
250 : 25
7.3 5 1 34 I 13
200 [ m——— 0% 20 | 18.3
Léaf 8% 1% ® o @
150 r 15 ¢ 13.2 O 49%
48%
6% @ 44% 46%
0,
o by 8. 40. 0 o 38%
5o | Easy-to-Use ITO EN Share | 6 | 27% ITO EN Share |
13. 8.3 5.0 259 28.4 29.3
0 0
'05 ‘10 15 ‘16 17 18 ‘05 10 15 16 17 18
Source: ITO EN, Market: Calendar year 1TO EN: May to Apr Est. Source: ITO EN, Market: Calendar year ITO EN: May to Apr

Est.

Activity by our certified
TEA TASTER employees ' Q =g

Directly managed shop handling
Single-Origin tea leaves

= 5&'31%

MATC HA

Holding a tea seminar

at Sensoji temple in Asakusa "San-Sen-Cha-Moku" tea shop opened on 10/10

at Hankyu Umeda dept. store

Copyright (C) All Rights Reserved. ITO EN, LTD.
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Barley Tea (Leaf,Drink) o T s

Barley Tea Leaf Product Market RTD Barley Tea Market

ITO EN Share
(¥ billion) (¥ billion) 47% (million cases)
20 120 40
ITO EN Share
0,
43% 100 Sales Volume of the
15 Healthy Minergl Barley Tea 1010 | 4,
80
80.0
Total Sales Amount of
10 ITO EN’s Barley Tea 60 G 71.0 20
Leaf Product
40 ) 455
.5
’ 34.5 10
20 -
10 " 12 13 14 15 16 17 18 10 " "12 13 14 15 16 17 18
Source: ITO EN, Market: Calender year ITO EN: May to Apr Est. Source: ITO EN, Market: Calender year ITO EN: May to Apr Est.

Supply minerals deliciously

Losing minerals and
dehydrated by sweating

|
“ &
fl\"rﬁ

= 4

Mn

P Na

FEPATVAXR

Barley powder dissolves quickly even
with water or hot water.
Ideal for carrying when you go out

BB PR BESsc with small kids.
CEEcarsLLLI RS,

Copyright (C) All Rights Reserved. ITO EN, LTD. % Source: ITO EN, Jan to Dec 2018 9
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Group synergy effects of Coffee BUSINESS  wetow vature

Tully's Coffee Japan Co., Ltd.
Business Overview 700th memorial store opened

(¥ billion) (Shops) in East region
EEI 325 344 . 1000 ! ENODEN Enoshima station store
30.2 | . .
30 - Net Sales 260 27.7 Collaboration with
23.8 ' o | 750 Enoshima Electric Railroad
25 ¢ /*’
19.3 21.0 T 734 o
0 | || 671 [/°° :
| — " csa 038 | <00 700th memorial store opened
5 9T g3 55O in West region
461
10 | # of shops Nanba ground Kagetsu store

< L | Collaboration with
Yoshimoto Kogyo
0
'12/4 '13/4 '14/4 '15/4 ‘'16/4 '17/4 '18/4 '19/4
Est.

o‘f?- ﬁg . s DISTANT LANDS

COFFEFE

Distant Lands Trading Co.

Vertical integration of coffee from cultivation
to sales, mainly in the USA

Reinforcement of the brand of Tully's

Acquire the users of
young generation

F=
£
_:.*;@

The authentic quality for heavy users

[ “ | 3
e

For vending machines

SYLSIuvd

BARISTA'S

assVLIWi{d

LATTE  Smooth Owned plantations and fine selected factories GREST 2
EWHT=IF : LATTE 3" = fg‘
T ket acquired authentication of "'Rain Forest Alliance™ 3 2

Copyright (C) All Rights Reserved. ITO EN, LTD. 10



i °/TO
Vegetable Juice s

100% Vegetable Juice Market Aojiru(Green juice) drink category NO.1

(¥ billion) ITO EN Share Aojiru Products
37%
90
87.0' |87-9| u Market
I80.8I I80.1 I80.6|
60 I I617 Total Sales Amount of 4%
i otal Sales Amount o
59.2 ITO EN7s Vegetable 0)
00%
30 |
—] —
0
10 "1 12 13 14 15 16 17 18
Source: ITO EN, Market:: Calendar year ITO EN: May to Apr. Est. Source: ITO EN Market: Calender year

ratid JL/ Vegetables are also from a field.
(Japan Dietetic Association) (Carrot “Syui and barley young leaf)

- Ep A Study of the carrot - =
pAY 7§ ) .ty
N\ ES DTS most suitable fora - 08
* 0) 15 drink of vegetables

EOLS(RRSE, H5HLHE

8/45: 8/1 7 an

[ ] vrAR

Improve efficiency of the agricultural business by cultivating
: barley young leaves when the tea cultivation is in slack season.

Share the same harvesting machine
for tea leaves and young barley leaves
r

1
.Green Tea'

Spring~ Summer

Fine selected kind of

EFOHER I TS

0 e carrot "SYUI"
BREHTXTS! | PN

Barley Grass

] .
MEEE Sampling by a managing dietician
Copyright (C) All Rights Reserved. ITO EN, LTD.

Winter~ Spring

11



Healthy and enriching dietary lifestyle proposals ITO EN

Measure to cholesterol

el ILAF - L m \éﬂwxﬂ-wtilﬁ
ORI S WEwos | ORMOBRRENLE
\1} 22088 l® oms (&)
ﬁr"{w hFFL _;*Jj'r#y"'
b 5 Lhiize YyARIVE
A A

The Rooibos Tea market
NO.1 brand

Market increased fivefold
in last 10 years

Copyright (C) All Rights Reserved. ITO EN, LTD.

Products supportlng

the Japanese Red Cross Society

25th Anniversary super-long seller

of FOSHU product

The mdustry s first Nata de Coco RTD

We Love Nature

Supply necessary nutrients

e

[ERaiEs

1&2532 ;

ESI -
?ﬁ?@a

?“Egﬂ i"‘ ot

2:1‘100% !Eﬂ)c

Nutritional function food

Domestic import water
NO.1 brand

A
evian

Well-balanced mineral
ingredient

12
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We Love Nature

The current state of the tea market of the world and ITO EN

Supply &demand situation of the world Global Tea Market (Leaf & RTD)

| Productionvolume | MarketSize |  Consumption | US$MN 2017-2022estimate
5,561thousand tons 645billion$ +30%

................
reenlealea
67

87,407
82,791 mmwm
78,403 9,371
74,28] pummm— 8 846

5.561thousand tons Black Tea

China RTD 67110 70,540 _ 8,350
184 64,450 o 883
60,321 62,374 e 7,058 -
Share 31% 57,020 _m 6,745
BlackTealeaf 52 643 — 6,224
204
Japan 5 580
!

Share 18%
USA 88

Share 14% IR0
\\ Turkey 247 45578 47,637
Pakistan 155 ’ ’
3T$$3 X e 305, 35852 36653 37379 38475 40025 4LTAS 43618
. Others USA 110 31,162 %
259
\( Others 1,797 Share 37% Others 2,317
2012 Y 2013 Y 2014 Y 2015 Y 2016 Y 2017 Y 2018 Y 2019 Y 2020 Y 2021 Y 2022 ‘
Source: International Tea. Euromonitor Source: Euromonitor
The Japanese quality to the world “Oi Ocha” sales country Made from Australian
grown green tea
7 e - = ﬂ“& : Tea cultivation season is

opposite from Japan.

& 36 countries in
¥ Matcha is*us.ed_t’:\s tﬁe WOrId

the seasoning. |

57ha 309t

Planned to start
local production of

tea bags in Australia
. 13

Rk,

W IAPAN'S FOOD”
EXPORT FAIR

<3

Copyright (C) All Rights Reserved. ITO EN, LTD.



Overseas Business Strategy

.‘.. ITOEN b X, %g GLOBAL RTD

TWN  KOR AUS SGP THA IDN

O'OITOEN MATCHA GREEN TEA

GLOBAL MATCHA

Copyright (C) All Rights Reserved. ITO EN, LTD.

North

America

|Tealeg © +239%

«®/TOEN

We Love Nature

Asia
Oceania

Dink +17% +15%
Macha +171% +81%

GLOBAL TEABAG USA/AUS/SGP/GCC/TWN

14
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Circle of the value to get in touch with continuous growth

We Love Nature

The ITO EN Value Creation Story: Value circle for building a competitive advantage (cyclic value chain & value creation)

Produc;t ﬁ P t <Value created >
7~ Planningand <Valuo created> y rocuremen -Sustainable agriculture
Development

*Provide health value to a é\nd_creatlon Olf jobs
wide range of customers ° nV|ror_1menta .
< Sources of competitive advantage> *Provide beverages that cater to conservational agriculture

- Goods of healthy consideration and diverse needs <Sources of competitive advantage >

conducive to health. -High Capability to Procure Crude Tea

- Product Development apabilities -High Capability to Procure Crude Tea T
(FOSHU, etc.)

*Voice System (in-house proposal system) —t < Creation of advantage of competition>

- A Wide Range of Products i_z.?’ =

*Patent and Trademark Strategies I %ﬁ

Customer first principle
Still Now
earch in a market chance

Auedwo) ea] [eqo|S e bulwoosag

@amy Salesand Production
Distribution and Logistics
<Value created > —
< Sources of competitive advantage > <Sources of competitive advantage> < Value created >
*Spread and pass on Japanese -Eabless Method .
*Route Sales & Operation of Retail traditions and tea culture, and -NS System *Stability of management
Stores utilization in education . for production
. *Used Tea Leaves Recycling System outsourcing partners
*The Tea Taster System *Provide tea culture ] : gp
- . Quality Control System «Safety and peace of
*1TO EN Oi Ocha New Haiku Contest knowledge to customers ] - i fety and p
- - - - Block Production and Logistics Systems mind for consumers
-“Making Japan Beautiful Through *Promote environmentally-friendly :
Tea” Project lifestyles Sustainable use of
*Promote environmental conservation resources
activities

Foundation that underpins creation of value el

G Corporate governance, risk management, compliance, supply chain management, respect for human rights, human resources management,
finance management

Copyright (C) All Rights Reserved. ITO EN, LTD. 15
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Management Policy

**/TOEN

We Love Nature

Sustainable Growth

= Strengthen the Existing Brands

*Development of the New Brands

*Increasing Company's Share in
the Beverage Market

* Improvement of Profitability

*Double-digit Growth, Mainly in North America ..
- Maximize the Group's Synergy ‘.ITO EN

- Improvement of Profitability and
Capital Efficiency

*Growth in EPS

= Stable return to Stockholders

Sal |
X
Retum on equity Sales <Efficiency>
ROE=10% Tolal assels | Assel TUOVer rallo
X
Tod asses | <Financial standing>

Swtodr i Financial leverage

* Enhancement of Governance
* Further effort of CSR/CSV Issues
*Correspondence to ESG

Copyright (C) All Rights Reserved. ITO EN, LTD.

Medium and Long-Term
Management Plan

Towards a ""Global Tea Company"*

1. Glo_bal expansion of " e%s/70 EN ™ and
"Oi Ocha" Brands

2. #.1 market shares both in Domestic and
Global Green Tea Markets

3. Train world-class Tea Tasters

Domestic:
Excellent Beverage Company

Challenge for New Businesses

1. Strengthen the Brand and Develop New Brands
2. Increase Customers and Improving Profitability
3. Challenge for New Businesses

FYE April 2022 Plan (Consolidated)

Net Sales ROE Total Return Ratio

¥600.0 pilion Over 10%  Over 40%
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“Always Putting the Customer First”and”Increased creation oo /TO EN

fOf Corporate value 7 We Love Nature

Japan “SDGs Award

- . A A ; (Special Award “SDGs
Creating corporate value together with brand growth, from the time of our initial founding Partnership Award”)”"(2017)
< Japan.
Committed
to SDGs

“Making Japan Beautiful
Through Tea”Project”
(2009~)

“The Tea-Producing Region ~ “Used Tea Leaves

Development Project Recycling System”

(New tea plantations business)” (2001~)
(2001~)

“ITO EN TEA TASTER”
System  (1994~)

The first”ITO EN Oi Ocha
New Haiku Contest” (1989~)

2016
o=t ) Launched
e L LR S ANPR microwaveable
Route Sales (1966~)

product

2013
Launched
Healthy
Rooibos
Tea

2007

Launched TULLY’S
COFFEE BARISTA’S
— SPECIAL

=_@U/{"ﬁ

1990 Rocd { ,’ﬂ | 2012
Launched Launched O aunched Stylee
. i 4
green tea in One day f'S_E; | Sparkling (FOSHU
PET plastic 2000 @8 Veggie 8% certified beverage)
bottle Launched ‘ 2008 = 1
heatable PET Acquired exclusive ARG
. plastic bottle : distributing rights o and
1989 products | for Evian mineral ] A
| — Launched the : water in Japan %—__ Futatsqnohatarakl
0i Ocha 4 oo Catechin Ryokucha
e brand 2 (FOSHU certified
The Frontier Tea 2002 /N = beverages)
Corporation, ITO EN's 1980 1985 IF::..“" 992 e =] 2009
predecessor, launched Launched L grmd 1 b P
aunched canned B>  Launched Kenko £ Launched TEAS’ TEA brand
m packaged green tea. In 1969,  anneq Sencha @ Jujitsu Yasai Mineral in Japan
a(af pmiay  the corporate name was oolong tea =T Mugicha ﬁ Launched first canned coffee
) changed to ITO EN. under the TULLY’S COFFEE
vy . y , R . brand -
66 70 80 90 00 10 17
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CSR Activities Together with Customers

produce a relaxation space utilizing
recycled used tea leaves

292/ TEA's Park (ﬁ‘?

Y4 0\“

Mitsubishi Estate Co., Ltd. is currently

=3 TE A S Park @\V engaged in the Tokyo Tokiwabashi 2027

R — W 40\\, urban redevelopment project.

ZOEREUTAILLTIER In the central passageway being used
e i s i provisionally as part of the project,

ITOEN will produce a relaxation space
utilizing various ITOEN products,
including those made from recycled used
tea leaves (created through joint development
efforts in association with Mizuno Corporation)
*Construction is scheduled to be completed

on Wednesday, December 12, 2018.

SUSTAINABLE
DEVELOPMENT

o’

Tokyo Tokiwabashi 2027 project (Otemachi 2-Chome Tokiwabashi District Class | Urban Area Redevelopment Project)
Tokyo Tokiwabashi 2027 is a large-scale combined urban redevelopment project being conducted by Mitsubishi Estate
Co., Ltd. The project covers an area of 3.1 ha, the largest of its kind in the vicinity of Tokyo Station.

Copyright (C) All Rights Reserved. ITO EN, LTD.

«®/TOEN

We Love Nature

[ The 5th Hot-Town Summit 2018

in Shibuya J

wPYLEEBYEy b

& sun Vive
: y 2018

Entered into agreement with
Gifu Prefecture and Tajimi City

""Corporation and Support Agreement

for Heat Measure and Disaster"

Stk (P

#*KI?&&UL':IIHJDH%MJ}JJ -SRI S B i Rk X
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Related materials 1

«®/TOEN

We Love Nature

Consolidated Balance Sheet

as of October 31, 2017 and 2018

Promoting Governance Reforms

¥ million
2017 2018 CLange : - Financial strategies with an awareness of capital costs
Current assets 175138 177,345 2207 - Reviewi_ng qnd revising l_)usiness portfolios
Cash and deposits 61,098 61,376 622 - Enhan_cmg mvestm_ent risk management _
T — 94,793 101,918 7125 - Ensu n_ng_the effectl_veness_ of the Board of Dlrectgrs
Property. plant and equipment 84,702 327501 -8 - Establishing executive officer systems and committees,
Land 21,616 21,839 222 el
(L)etf':rd st isggg izg 228328 Consolidated Cash Flows
Intangible fixed assets 23’160 20’426 -2’734 (¥ million) CF from Operating Activities B ®CF from Investing Activities (%)
| Goodwill 17,517 15,697 -1,819 oy e 10,5 === ROE e
Investments and other assets 21,254 23,619] 2,364 ' 0\9.0 9.8 '
Total assets 304,256 306,172 1,916 o— 1 90
Current liabilities 77931 79,0601 1,129 =00 T 6,8/
Accounts payable 27,771 31,446 3,675 5.9 o 1 7.0
Short-term loans payable 2,465 2,030 -435 15,000 ¢ '41085 27,098 25,322 28,000
Lease obligations 7,952 5,946 -2,006 17,751 21,985 18,854 Aok 16500 O
Income taxes payable 5,292 4,834 -457 >000 8,508 1 30
Non-current liabilities 82,009 78,103 -3,906
Corporate bonds 10,000 10,000 - =000 | | | | ‘ ‘ ‘ 110
Long-term loans payable 46,689 45,222 -1,467 9,242 -8,150 -8,243
Lease obligations 11,560 8,661 -2,898 15,000 © 11359 A11500 410
Total liabilities 159,940 157,163 -2,776 '15/4 '16/4 '17/4 '18/4 *19/4Est.
Net assets 144,315 149,008 4,693| | coviat invesmens 3,731 8,603 8,135 11,062 11,699
B Rag " ooy Depreciation 4,568 5,203 5,418 6,179 6,809
W Bond shelf registra ¥40 billion 102017  47.1% S—— 11085 10872 7051 7042 0,652
(straight bonds) 10/2018 48.2% (Repaymen "12143] -11236] -10361 -8,616 7,081

Copyright (C) All Rights Reserved. ITO EN, LTD.
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Related materials 2

oS*/TOEN

We Love Nature

(DNet Sales &Net Income

Net Sales

(¥ billion) 507.8 (¥ billion)
=@ Net Income 494.7
500 4655 4758 25
437.7 4305
403.9
400 369.2 4 20
300 - 4 15
200 - 4 10
100 15
0 L L L L L L L 0
"12/4 '13/4 '14/4 '15/4 '16/4 '17/4 '18/4 '19/4
Est.
@Sales composition by area
Hokkaido /_Tohoku
Chushi\4% 4 6%
oku — -
7%
Kansai ‘
14%
Kanto
Chubu 50%
11%
e

Copyright (C) All Rights Reserved. ITO EN, LTD.

@0Overseas Business sales ratio

US Business

@ Capital investments & Depr.&Amort

Capital Investments

(¥billion) Asia/Australia Business (¥billion)
400 - =@=Overseas Business sales ratio 8.2% S 9% 1 - Depr&Amort
7.8% LN 7.7% @ |_eased Assets Depr.
L 7.3% _ 1 8%
35.0 y Yo b 109 110 108
300 | 17
10
1 6%
250 |
4 5% 8 f
200
1 4% 6 L
150
1 3%
100 f Y
: 1 2%
50 I 2 3.7
00 T 0% 0 o i e e o T T
"11/4 '12/4 "13/4 "14/4 "15/4 "16/4 "17/4 '18/4 '19/4 "12/4 '13/4 '14/4 °15/4 '16/4 '17/4 °'18/4 '19/4
Est. Est.
(®)Sales composition by Packaging ®Sales composition by Channels
Others
p- ‘
Cartons
12% Others
25% Super
markets
. 34%
PET (large) Vending
(small) 34% Machine  Convini
43% 14% ence ‘
Stores
27%

X@-®+-® at 2018/10 Appendix 4



oSoITOEN

We Love Nature

The purpose of the materials you have received is to provide the means for a more thorough understanding of ITO EN and should not necessarily be regarded as
a recommendation to invest. Furthermore, the data in these materials is based on what we believe is the most accurate information. However, please understand

that even without advance notice, both past data and future forecasts may be revised.

Copyright (C) All Rights Reserved. ITO EN, LTD.
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